TELLING TALES -SHORT STORY WORKSHOP

(This workshop is copyright Sue Kendrick, WriteLink and may not be copied or distributed in any shape or form without written permission).

**********************************************************

The trouble most people have with writing short stories is that they are convinced it is easy which is why so many of the entries that judges see in contests tend to be boringly predictable with little or nothing new to say.

If you really want to stand a chance of getting amongst the competition prizes then you have to accept that just like any other discipline you will need to focus on your target and get into training!

Hopefully this mini workshop will help lick you into shape and lead to a glittering array of prizes!

So, remember, you need to both write and read!  Writing may seem like stating the obvious, but writers are notorious for procrastinating.  This mini workshop prompts you to complete one written exercise each lesson and also provides reading suggestions.  

DO BOTH IF YOU REALLY WANT TO INCREASE YOUR CHANCES OF WINNING SHORT STORY COMPETITIONS!

Including Writelink’s own Weekender Challenge!

http://www.writelink.co.uk/weekenderchallenge/index.html
LESSON 1 - Overview and General Advice

LESSON 2 - The Voice

LESSON 3 - Character Led

LESSON 4 - Plot Led

LESSON 5 - Dialogue

LESSON 6 - The Twist End

LESSON 1 - Overview and General Advice

We'll begin with the rules!  This really shouldn't need mentioning but incredible as it may seem, many people do not read the rules properly!  Contrary to what they may think, competition organisers WILL disqualify entrants for over stepping the word count, not conforming to a set theme or including names and addresses when it has been stipulated that these should NOT be on the manuscript!

So when you receive an entry form, take a felt tipped pen and highlight the following: 

1. Word count.

2. Theme, (if any)

3. Closing date

4. Competition Address

5. Entry Fee

6. Cheques payable to

7. Any restrictions, e.g. age, gender, UK only

8. Submission format, (hard copies or email only, whether names should appear on manuscripts etc).

9. S.A.E. for results if required.

10. Extra fee for critique if applicable.

If you highlight this information and keep it handy, you should find it very easy to check that you've complied with the organisers instructions when you come to submit your entry.

Moving on to the story itself, before you write a word it is worth doing a little bit of research concerning the judge!  No you are not looking for a deep and devious past with which you can practise a little blackmail!  You're trying to find out the kind of work he or she writes and if they have judged previous contests.  Look out also for any adjudicator's reports he or she may have written.

Most competitions will include a short judge's biography which will often list books, anthologies etc.  More and more frequently a website address will be included and this should be explored thoroughly and any sample writing carefully studied. 

With a bit of effort you should be able to obtain samples of the judge's writing, samples of other contest winning stories and an adjudicator's report written by your contest judge. Add to these, if available, the adjudicator's report of the previous year's contest that you are targeting and the winning stories if available.

Phew!  Sounds an awful lot of research and you haven't written a word yet!  Don't worry, it's not as bad as it seems and even if you can only collect a portion of the above you'll find that your efforts were well worth while.

When you start analysing the data you should get a good idea of the kind of writing the contest judge and the contest organisers prefer.  For instance, if you are submitting to a competition organised by a Sci-Fi mag aimed at young men in the 18-35 age group, a historical romance set in Edwardian England is not going to have the best of chances, unless of course you can introduce some kind of futuristic slant!

Many of the more established competitions produce anthologies of previous winners.  It may mean shelling out a few pounds, but it really is worth the small expense to see the standard and the type of story that you are up against so do consider purchasing at least one copy from one of the bigger contests.

Talking of size, if you haven't won anything before or even got on the short list, steer clear of the bigger competitions that offer large cash prizes.  These always attract the very best short story writers and most novices, unless they are exceptionally gifted, will have to be very good indeed to get a look in.

Instead, look out for the smaller contests run by writing clubs and websites that offer smaller prizes and only have a limited amount of time to promote the competition.  Alternatively try browsing the writing websites and look for contests that limit entries such as WriteLink's Weekender Challenge short story competition.  www.writelink.co.uk  With these contests you will not have nearly as much opposition as some of the bigger, more established competitions that have huge mailing lists.

Finally, a word about ideas!  Remember that there is nothing new under the sun! Your highly original and creative plot has in all probability been done before.  Keeping this in mind will prove to be very helpful as it will serve to remind you to accept that there is nothing original in this world, just new ways of looking at things and that in essence is the trick to short story writing.  

Telling old tales in new ways.

TO DO:

1. Research contest judge

2. Research last year's results

3. Read anthology of previous entries

************************************************************************

WRITELINK … MANY WRITERS … ONE COMMUNITY!
Have you joined our community yet?  Thousands of writers from all over the world have!
The Writelink community is an interactive website using state of the art technology.

It allows us to post our stories, poems, articles and book chapters to the site for peer review, take part in on-line writing competitions, discuss writing and other matters on our forums and … if you are good enough … get paid for your work.

We also have an extensive Resource section that has up to date market listings, (all paying), competition database, writing articles and an exclusive Events diary carrying listings 6 months a head.  No excuse now for not getting those pitches in early!

What are you waiting for?  Pop over for a look!

http://www.writelink.co.uk

